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concerned about their health and wellbeing

About veggiehealth

veggiehealth is published three times a year by the
Vegetarian & Vegan Foundation (VVF), a dynamic
health charity championing the benefits of a plant-
based diet to human health

e veggienealth is a 20-page, full colour A4 magazine
with a growing circulation of 12,000

e veggienealth is a subscription magazine read by VVF
supporters, health professionals and members of
the public interested in health issues

e In addition veggiehealth is sent to media nationwide
as well as independent health food shops, hotels,
B&Bs and restaurants which are part of our
Supporters’ Discount Scheme.

e Each full colour issue of veggienealth is packed with
nutrition news, health tips, the latest science on
diet and health, deliciously healthy recipes and
feature articles

Our readers

Readers of veggiehealth are VVF supporters, members of
the public and health professionals interested in health
and nutrition. Many already follow a vegetarian or
vegan diet, whilst others are meat and dairy reducers
keen to cut back on their consumption of animal
products in order to improve their health.

About the Vegetarian &
Vegan Foundation

The VVF is a vibrant health charity founded in 2002
whose primary goal is to improve human health and
reduce disease through the promotion and adoption of
vegetarian and vegan diets.

The charity researches the links between diet and health,
using its findings to launch high profile and highly-
professional consumer campaigns backed up by ground-
breaking scientific reports, imaginative guides and helpful
factsheets on a host of health and nutrition topics.

As well as trail-blazing campaigns, the VVF also
provides reliable information on health and nutrition
to schools, health professionals and the public and
provides school talks through its wide network of
trained speakers.

Advertising in veggiehealth

If you want to reach those following, or wishing to have, a healthier lifestyle, veggienealth is the perfect place
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Vegetarian & Vegan
Foundation campaigns

White Lies — marketed as pure and natural, milk is
anything but posing a real danger to human health
as well as being unpalatable for much of the
world’s population. Through our White Lies report
and campaign materials, the VVF is leading the
fight against this industry giant as well as dispelling
the myth that milk is healthy and essential for
strong bones.

e The V-Plan and Vegetarian Recipe Club — the VVF
is helping people ditch the diet books and opt for a
more enjoyable eating plan that will keep them free
from hunger pangs and healthy for life through our
V-Plan guide and UK-wide tour. We are also
showing how deliciously varied a veggie diet is
through our new and innovative Vegetarian Recipe
Club which is available to subscribers both online
and through quarterly updates.

e Fishing for Facts — the VVF have smashed through
the fallacy that fish oil is essential to good health —
which continues to be promoted by the media — by
exposing the fact that almost all oily fish contain
highly toxic chemicals and promoting the need for
a balanced plant-based diet and fish-free omega-
rich alternatives.

e Children’s health — as we’ve seen in recent years,
junk and processed food, overloaded with animal
fat, sugar and salt, has replaced healthy meals and
snacks. The result is a dramatic increase in
childhood obesity and the resultant risk from killer
diseases. Our report Safeguarding Children’s
Health spells out the dangers and our guide Veggie
Health for Kids helps parents prepare healthy
veggie alternatives.

to promote your business and products in. Our advertising rates offer affordable options for all, with
discounts also available for vegan businesses and series bookings. See overleaf for details.
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“The vast majority of
diseases that kill most of
us before our time in the
West can be prevented
by consuming an all
plant-based diet. There
are no nutrients in
animal-based food that
are not obtained to
better advantage in
plant-based foods. 1
welcome the timely and
needed veggiehealth. ”

T Colin Campbell,
Professor of Nutritional
Biochemistry

“The meat and dairy
industries are amongst
the most powerful in the
world — and it is their
products which are
damaging our health.
Against all the odds, the
Vegetarian & Vegan
Foundation is battling to
expose this and show the
way to good health. It is
why I support it
wholeheartedly.”
Heather Mills, patron




veggienhealth Advertisement Order Form

Advertising Requirements Advertlsmg criteria

Products and services advertised must be suitable

0 Ousside back cover [ Inside back cover = Inside front cover for vegans.
¢ Non-vegan businesses can advertise their services

O rul page (I FEAT: page a Quarter page Q Eighth page provided they have clearly marked vegan options.
e  Products must not have been tested on animals, and

Classified: | Size cm x column (eg 3 cm x1 column) companies should have a fixed-cut off date in place.
e All adverts must be paid within 30 days of receipt

D Lineage — Number of words (min 20) of invoice.

Copy for advert: If you have any queries concerning the above please
contact Angie Greenaway on 0117 970 5190 or

U o follow [ Enclosed [ Text as follows (for lineage adverts) angie@viva.org.uk.

Lineage advert text

Advertising rates
Display adverts

Full colour availability throughout, at no extra cost

Outside Back Cover £600 — 210 x 297mm
Inside Back/Front Cover £500 — 210 x 297mm
Full Page £400 — 210 x 297mm

Half Page £250 - 175 x 126.5

Quarter Page £150 — 85 x 126.5mm

Eighth Page £80 — 85 x 60.75mm

Advert formats: TIFF files saved at 300 dpi in CMYK mode; EPS files saved at 300

dpi with all elements in CMYK and all fonts as outlines (please make sure all images All rates are exclusive of VAT
are embedded or included); Hi-res JPEGs can be used, saved at 300 dpi; Hi-res PDF
files, with all fonts/images embedded; Finished files below 2mb can be emailed, Discounts
otherwise please supply on CD. 25% for bookings of 3 issues or more
25% discount for charities/not-for-profit organisations
Payment and vegan companies
Cost of space: £ + VAT (@ 17.5%): £ Total: £ 10% pre-payment

10% agency discount
U 1 enclose a cheque/PO (payable to VVF) for £ OR
Classified adverts
L please debit my Visa/Mastercard/Solo/Switch OR Full colour availability and Spot colour (publisher’s
choice) at no extra cost
L Please invoice me (for registered businesses/charities/group and orders of £20 or more)
Boxed £6.50/single column centimetre
U please tick if receipt required (column width 40mm)
Lineage 30p per word (minimum 20 words)
Cardholder’s name
s s s B B B B A A s e All rates are exclusive of VAT.
Card number ‘ Lo 0 Please note: adverts of £20 or less must be prepaid

Valid from __ /__ Expirydate _____/_____ Switch issue number Discounts:

Book a repeat classified advert for 3 issues (1 year) and
Title __ First name Surname get a further advert free of charge!
Company or organisation Inserts

Full print run only
Address 0-20g £30 per 1,000

20-40g £45 per 1,000

Postcode

Booking & copy deadlines
Tel Booking deadline Copy deadline Publication date

End January 15 February End March
Email End May 15 June End July

End September 15 October End November
Signed Date / /

Please return to: Angie Greenaway, VVF, Top Suite, 8 York Court, Wilder Street, Bristol BS2 8QH
Tel 0117 970 5190 Email angie@viva.org.uk Fax 0117 924 4646

Registered charity: 1037486



